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 Eureka launches for 2007 at the RCA

Now in its fourth year, Design-Nation announces the launch of the 2007 Eureka Collection.  The project, which forges links between Design-Nation members, retailers and manufacturers to create innovative and commercial products, reveals the participants for this year’s scheme at a reception held at the RCA on May 3rd 2007.

The Eureka 2007 designers and retailers are:-

Retailer: Heal’s

People Will Always Need Plates
Miranda Watkins

Tim Parsons 

Retailer: Wesley-Barrell

Jackie Choi London 

Retailer: Hector Finch Lighting

Jona Hoad Design & Production

Retailer: SCP

Kay + Stemmer 

Retailer: Royal Doulton

Alison Milner

Christiane Kersten 
So far the Eureka project has resulted in over 20 briefs, ranging for furniture and lighting to gift and stemware for 10 partner companies including John Lewis, Designers Guild, Brintons, Crabtree & Evelyn, Paul Smith, Watts Contemporaries, Fired Earth Interiors and Christopher Wray Interiors.  Eureka is the brain-child of Design-Nation founder Peta Levi MBE who comments, "This is just the kind of development we hoped would evolve from the project. Design-Nation provides a platform for around 180 of the UK’s most talented designers, and also promotes British manufacturing. With the Eureka project we have created an exceptional opportunity for retailers to gain a competitive edge in an increasingly tough market place " 
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Eureka 2007 is also pleased to announce that Condé Nast publication House & Garden will be the media partner for the third year running. Editor Susan Crewe says “Eureka promotes dialogue between British designers, manufacturers and retailers. House & Garden is happy to continue its relationship with Eureka for another year, to help encourage designers through the process of getting their product from the drawing board to the shop counter.”

All the products produced as part of Eureka 2007 will be exhibited in central London during the London Design Festival from 15 September 2007 
FOR FURTHER PRESS INFORMATION PLEASE CONTACT :-

Antonia Methuen or Vicky Creevey at magnificent 

T 020 7234 0741 E info@magnificentpr.co.uk
Rachel Moses at Design-Nation
T 020 7320 2895 F 020 7320 2889 E rachelmoses@designnation.co.uk
NOTES TO EDITORS:-
• Design-Nation promotes the excellence of British design through its membership of 157 designers selected by an independent panel of judges which have included Tomoko Azumi, Cressida Granger, Jasper Morrison, Dorothy Hogg, Robin Levien, Jeremy Myerson, Jane Priestman, Frances Sorrell, Professor Norma Starszakowna and Paul Dyson.  The members are some of the most talented designers working in the UK, and their work is listed on the showcase website (www.designnation.co.uk) and in the associated catalogue.  The intention is to develop the leading resource for anyone wishing to buy, source or commission good design.  Design-Nation aims to raise awareness of British design by providing exhibition opportunities for its members and initiating networking projects for retailers and manufacturers to meet the designers.  Design-Nation is part of London Metropolitan University.

www.designnation.co.uk (showcase of work by selected designers)

www.thedesigntrust.co.uk (educational resource with guidance in how to set up in business)

www.eurekacollection.co.uk (showcase of products commissioned by UK retailers. Hires [300dpi] jpeg product image download facility available)

• Creative London works to promote and grow the diversity, depth, quality and energy of the creative industries in London. Already a global success story, London’s creative economy generates over twenty billion pounds in turnover and is responsible for more than half a million jobs. Creative London seeks to build on this success, with an ambitious, long-term programme.
www.creativelondon.org.uk 

• London Development Agency prepares the Mayor’s business plan for London by mobilising the support and resources of hundreds of partner organisations.  It helps to build a thriving economy for London’s people, businesses and communities. It is dedicated to improving sustainability, health and equality of opportunity for all Londoners.
www.lda.gov.uk 
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